
What is ‘personal branding’?

Personal branding is about creating an authentic brand that aligns with, and 
represents, your professional goals. Your personal brand includes your qualifications, 
your work experience, and your career success but also includes the visual 
aspects of your brand—your personal brand identity. This includes the way you 
dress and your behaviour and also the ‘touch points’ of your brand identity—eg, 
the layout and quality of the card used for your business card and resume. No 
detail is too small to consider—eg, the style and quality of your photograph 
on your LinkedIn account. Your personal brand encompasses everything.

Creating Your Personal Brand

Why is personal branding important?

Apple is an example of a great brand. Apple - the corporate brand - 
encompasses every detail or ‘touch point’ that comes in contact with the 
customer eg, Apple has beautifully designed, customer-centric products 
presented in purpose-designed packaging and contained in an innovative 
carry bag. The Apple website is easy to navigate and both the layout and 
the language align with the Apple ethos of simplicity and creativity. 

So, taking the Apple example, we can apply this to understanding the power of 
great personal brands. When thinking of great personal brands we think of Barack 
Obama and his ‘presence’ at G20 Brisbane recently—particularly his University of 
Queensland speech—and his brand style eg, the way he walks confidently down the 
red carpet at events. We can think of Australia’s Gail Kelly (formerly CEO, Westpac 
Group) and how she presents at corporate events including the tone of her voice, 
her corporate wardrobe and the quality of her presentations. The personal brands 
of these high-profile leaders are deliberately and purposefully designed to create a 
brand that is unique, authentic and also in line with the organisations they represent. 
Every single detail is considered and aligned with their desired personal brand.

Personal branding has become even more important with the explosion of social 
media. Social media is personal by the very nature of the medium—LinkedIn, 
Facebook (personal and professional) et al. So these days, everyone has a personal 
brand and everyone needs to be in control of the management of their brand. It is 
important to ensure your personal brand message is consistent across each and 
every ‘touch point’. Key to creating a differentiated and consistent personal brand 
is about delivering the entire brand package so you can carve out a niche and stand 
out from the crowd in an ever-increasing and competitive professional arena.



Program Outline

The program includes:

 > Personal Brand Education: An understanding 
of what ‘brand’ means in contemporary 
business—for you and your organisation using 
high-profile personal brands as examples.

 > Personal Brand Audit: Seek to understand your 
unique point 
of difference through an audit of your brand 
to understand your values - the foundation 
for your personal brand’s communication.

 > Personal Brand Touch Point Mapping: Plotting 
your important brand ‘touch points’ for the 
delivery of your personal brand—eg, brand 
identity, resume, photographs, business 
cards, website, and social media. 

Ideal Program Participants

Ideal for those who wish to:

 >  Advance their careers to Executive levels 
 > Achieve Non-Executive Directorships on Boards 
 > Seek new career opportunities within 
their current organisations. 

About the facilitator: Christine Moody 
BA GradDip(Comn)(Dist) FAIM FDIA GAICD

Christine is positioned as one of Australia’s leading brand strategists 
and the founder of brand management consultancy, 

Brand Audits, as well as several successful start-up companies. With more than 
30 years’ professional experience, she has partnered with a diverse client base 
of local and international brands—including Gold Coast City Council, Hilton 
Hotels, Wrigleys and International Cricket Council’s Champions Trophy, Twenty20 
and Women’s Cricket tournaments—to develop, protect, and achieve brand 
differentiation resulting in business growth through an increase in brand value.   

Her work involves assisting Chief Executive Officers, Chief Financial Officers, 
Chief Marketing Officers and brand managers maximise their brand investments 
by seeing the world through the eyes of the customer. Drawing upon her vast 
knowledge, insight, experience and creativity, she has a proven ability to bring 
company and customer perspectives together through a single stated direction. 
She then facilitates the discovery of actions and plans to strengthen alignment 
between corporate plans, brand strategy and visual communications.   

Her entrepreneurial spirit was evident after she established her first design company 
at the age of 21. Since then, she has gone on to launch a further two design 
companies as well as additional business ventures. Today, Christine is involved in 
the executive management of three start-ups spanning design, food, and fashion—
Brand Audits, Poppy Cakes and The Wrap Dress. While her primary focus is Brand 
Audits, each business reflects Christine’s creativity and entrepreneurial drive.

Known for her professional approach, never-ending passion and energy—and 
sense of humour!—she is committed to delivering brand consultancy at the highest 
strategic level. This is demonstrated by her current continuing education initiatives—
undertaking a Masters Degree (Research) at QUT and attending Stanford University 
Executive Education during her second year. In addition, she has presented to a 
number of ASX-listed and private companies on leadership and branding in global 
markets. The unique combination of design and business academic achievements, 
mixed withmore than 30 years professional experience, has enabled her to carve 
out a niche in a very overcrowded and competitive business environment.

Brand Audits contact details 

GPO Box 260 Queen Street Brisbane Queensland 4001 Australia 

Telephone: +61 (0)419 888 468  
Email: chris.moody@brandaudits.com.au


